1. Focus Group Methodology 

1.1. Participants 

Focus group sessions can have between 5 to 10 participants. Participants should be homogeneous in certain characteristics to ensure that all members have the same level of knowledge regarding the theme, and the exchange of information is rich and fluent (Cooper & Baber, 2005). These points of resemblance give participants the sense that they belong to the group and that they are talking to peers. This situation can bring safety and comfort, leading them to express their opinions freely. It is important to avoid mixing people who may feel as having different levels of expertise or power related issues because the ones that feel less expert or power may feel uncomfortable and avoid talking during the session. However, differences between participants are also appreciated, especially if these differences are related with opinions, experiences, ideas or points of view (Krueger & Casey, 2009).
Krueger & Casey (2009) believe that sometimes it’s unwise to mix genders. For particular topics of discussion man may have the tendency to speak more frequently. This can lead to a higher demonstration of authority that can discourage women to speak. 

It is suggested not to invite husband and wife to the same focus group session, or participants that know each other. Sometimes they may feel uncomfortable to express their opinion in front of a person that they know. Ideally focus group should be composed by strangers (Krueger & Casey, 2009). 

1.2. Moderator and assistant

For each focus group session one moderator and one assistant shall be present. 

The moderator must have: good communication skills, be able to lead and control conversations in a polite manner, posses a very good knowledge regarding the research being conducted. The moderator should be aware if all participants are sharing their knowledge, opinions and experience, encouraging the members that are not participating in the conversation. He/she has to be impartial regarding participants and their opinions and should maintain a neutral position, never giving his/her opinion. Encouragement to subjects’ participation should be given but without providing guidance or evaluation (Newman, 2005).
Advised procedure: The assistant should welcome the participants at the door and guide them to the meeting room where the moderator is waiting. Attention must be given to the fact that some participants may come earlier and others latter. For the ones arriving earlier the moderator should make some small talk (not mentioning the project) with them. Participants should already feel comfortable during this period. Some time should also be reserved to wait for late comers. In order to avoid a great delay, the session can start with the completion of the questionnaire (Part1) and then, when all the participants have arrived, continue with the description of the study and the presentation of participants. Late comers can fill in the questionnaire (Part 1) after the session.

The moderator receives the participants, and makes a short description of the project. This introduction allows a closer connection between the moderator and the participants, and eases the communication during the session itself. At the beginning of the session the moderator should clarify that the opinions of all participants are very important and that they can communicate with each other in order to promote a true discussion on the topic. 

The moderator shall encourage the discussion during the session by launching the questions. After making a question the moderator can also rephrase it, or specify with more detail what is intended. This strategy shall only be used if participants do not understand the question. Clues for rephrasing or detailing are included in the discussion guide. The moderator should manage the discussion and discourage participants to talk at the same time. 

The moderators’ assistant shall be in the room during all the focus group. This person must be presented to all participants, and an explanation regarding his/her functions should also be made. The assistant must perform several tasks:

· Mark down when a question starts (note the time). This activity may ease the transcription process.

· Make a scheme and mark down where each participant is seated. This information can be useful for the analysis.

· Take notes regarding important things that happen during the focus group session and also write the main ideas that participants give. This will ease the transcription process later on. It can also be used a grid in order to note which participants responded to which question. These notes can inform about a participant that has not given information on a specific topic, allowing the moderator to repeat a question to that specific participant. 

1.3. Place for focus group sessions

A comfortable room should be designated uniquely to the focus group session in order to provide relaxed and friendly feelings to participants (Newman, 2005). The place for the focus group should not be a passage, and the moderators should assure that the session will not be interrupted by anyone. Refreshments and some small snack should be provided.

1.4. Material and Equipment

The following equipments will be needed for the focus group sessions: 

· Subjects’ selection questionnaire

· Questionnaire: developed to collect information like driving experience, travel patterns, experience with IVT and drivers’ attitudes. 

· “Paper plaques (tags)” for all participants

· Sheets of paper and a pen to each participant 

· Video recorders: one or two video recorders will be needed to capture the session. All participants’ reactions, interactions and behaviours shall be fully registered in order to be analysed latter on. 

· Sound recording system: sound shall be recorded with quality as transcriptions will be done based on the answers given by participants. If the video recorders do not capture sound with quality, an additional system should be used and synchronized with the video. 

· Discussion guide

· Assistant guide: guide to be used by the moderator’s assistant during the focus group session  

· Clock or stopwatch (to be used by the moderator or the assistant to manage the session time)

· Photo presentation

· Paper with general introductory information about the study (to each participant – objectives; general agenda) (Appendix C)
· Refreshments and snacks

· Participant list to be signed by each participant

· Consent form

1.5. Pre-Test

A pre-test should be conducted to evaluate the methodology and allow moderators to train the sequence of questions. The pre-test session will also allow highlighting any inconsistencies that the methodology may have. 

One group of participants that will compose the focus group sessions should be selected to be part of the pre-test. Those drivers must fulfil the same pre-requisites and have similar characteristics than the ones that will be selected in the future. This is an important aspect that allows moderators to anticipate problems and handle the discussion more easily during real sessions. 

The drivers that participate in the pre-test shall not be selected to any focus group session.

The pre-test session should be completed until the end so that all the questions can be made to participants and the timing can be trained. At the end of the pre-test the researcher can also make the transcription of 2 or 3 questions and analyse them, also for training this task. 

All inconsistencies regarding the methodology shall be sent to the WP1 leader so that corrections can be made. Improvements in the methodology will be transmitted by the WP leader to all the participants. 
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